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Is Social Media a Fad?
Or the biggest shift since the Industrial Revolution?
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http://www.youtube.com/watch?v=lFZ0z5Fm-Ng

What i1s Social Media?
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~ Wikipedia



Social Has Taken Over
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http://www.slideshare.net/padday/the-real-life-social-network-v2

What Is the Impact on Purchase Behavior’

Percentage of people who report the types of
online sources they have visited to get

information on a company, brand or product

Social Media Websites 70%

Company Websites 68%

Online News 57%

Review Sites 49%

Wikis 44%
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@DellOutletdrives sales with Twitter. Can you?

w Home Profile Find People Settings Help Sign out

15% off any Dell Outlet Studio 1737
laptop priced $600+ (before fees).
Enter at checkout: SGW78LHWPR?NLj5
- exp. 5/12. http://bit.ly/5JDEN

e DellOutlet

Outlet T




Right brain?
Left brain?

Objectives of Online Media vs Social Media:

1. Drive Leads, Sales Pipeline, Revenue
H® LYONBIFAS LINPR&LISOL
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http://itknowledgeexchange.techtarget.com/overheard/overheard-the-scream-explained/
http://itknowledgeexchange.techtarget.com/overheard/overheard-the-scream-explained/

~ Paul Adams, Googlehe Real Life Social Netwol
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The 18 Use Cases of Social Media

Social Customer InS|ghts

Service &
Support

Innovation

Collaboration

Customer
Experience

© 2010 Altimeter Group

Attribution-Noncommercial-Share Alike 3.0 United States



Social Media Monitoring to Drive Insights

|

1. Social Media Insights —

SAP NORTH AMERICA MONITORING

Biweekly Report
ds and influencel
Adentify opportunities for Social engagement

9EFYLX SY a{!t &aiN¥zZ3ItSa 6AGK .h.W AYyGiSaANIriA2y ai2NRé

Action: Social Campaign using Explorer to demonstrate our leadership in Bl
Avitigate Risk

9EI YLX SY &{!t CIFAfSR 9wt LYLXSYSyidlGA2yasé

Action: Paid Search Campaign presenting ERP Customer Success Stories

Mrive insights across Sales, marketing and support

AUnderstand brand sentiment, key themes, hot topics, tre S

SAP4



Social Monitoring; Paid Services
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Social Media Monitoringfor Free

ﬁGoogIe Alerts

AMonitor the conversations taking place in blogs/forums/etc about your
Industry, products and competitors by using keywords to create alerts
delivered to you by email.

ATweetBeeps

AMonitor the conversations taking place in Twitter about your industry,
products and competitors by using keywords to create alerts delivered to \
by email.

ASociaIMention

AMonitor and measure what people are saying about you, your company, a
product, or any topic across the web's social media landscape Himszl
Social Mention monitors 100+ social media properties directly.



Respond When Necessary to Mitigate Risk

"~

2. Rapid Social Media Response = 37@ ‘ =
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Defend the Brand ; —_— o
Example: Inappropriate YouTube Video : 5"“"
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Customer Support
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Demand Signal Identification
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Action: SAP Inbound Tele team identifies the post and direct messages the contact w



Employ Social Media in all Tactics

Home Profile Find People Settings Help Sign out

Name SAP North America
Bio News and Events from

ez SAPNorthAmerica 4% Norh Amrica

34 209 19

follbwing followers listed

Tweets 295
+ Following & v
Favorites
SAPPHIRENOW #SAP's Vishal Sikka will be presenting at Actions
#SAPPHIRENOW on Wednesday, 5/19. Have you registered block S8APNorthAmerica
yet? hitp:Abit.lyfam&oce report for spam
SAPHorthAmerica and 1 other Fallowing

= - cTiarndgeSr:PC:en‘K m:t Ihi?ew iISSlI:AB of the SC:\JI quarterly X H H ﬂ ‘ E
newsletter on ication Lifecycle Management! m "
3. Social Campaigns T i i e
sbout 2 ho It " =
S cHR =40

SAPNorthAmerica

fesm (1 o @mcro
Read Aberdeen Group's New Report "Financial Planning, g oy
Budgeting, and Forecasiing: Managing in Uncertain Economic o ﬂ = 2
Times" http//bit.ly/cPkl O ispglsandlired
How to Integrate Workflow Programming with #ABAP Objects - RSS feed of

hitp: /f?\l ly/9QitaN SAPNorthAmerica's tweets

SAPCommNet Don't miss the latest SDN Newsletter: Gravity,
Web Dynpro for Java Demo Kit, and Workflow with ABAP Objects.
hitp://bit Iy/OSNGtg

SAPNorthAmeric:

Use existing SAP Social Presence to:

Check out the #IFRS Sessions at ASUG Chicago Chapter Meeting
on April 16 - hitp /bt ly/cTnIKT

C re ate N eWg AI I I I I G OOd N eWS Register Today: @ZDNet webcast (4/20) fitled "The New ROI
Return on Intelligence” sponsored by #SAP - http:/bit. ly/cWEYE
#8)

Engagerospects

Accelerate pipeline we Share

& Blogger (11 Tube ;

Follow Us:
Linked 3.
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CONNECT AND COLLABORATE IN SAP
COMMUNITY NETWORK
3 " J)

CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
SOFTWARE FROM SAP
BALANCING TODAY'S NEEDS WITH FUTURE IMPERATIVES

Mare than svar. in ¥day's Chalengng tusness
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SAP CRM On.Demand >
Lilhe oter CRM software, the EAP Customer
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Key Marketing Benefits of SAP Customer Relatlonship Management
SAP CRM enabies you i
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lal Media Tactics: Email Integration

Il emails have options for individuals

to share or interact.
e ShareLinki KA & | ff2¢6a NB

Date: - - -
The right people in the right role are critical to enabling Friday, April 23, 2010
corporate success. This is true in any business and in every
industry. Join us on April 23 in Indianapolis for an Time:

informative information day on how SAP solutions can assist 800am -300pm

. .

your company find, nurture, and retain the best talented people

such as Di witter. Facebook. etc

business objectives, GyanSys Inc. , ’ , u
8440 Woodfield Grossing Bivd

SAP will demonstrate the suite of talent management Suite # 290
functionality, which is tightly integrated with ather HCM and Indianapolis, IN 46240
business processes, and facilitate an open discussion on how

] ] ]
you can more effectively manage employee talent. The cross-
process integration provides a single view of your talent

worldwide, while enabling all talent-related practices to speak
a common language. Integration of this nature also ensures - - -

data integrity and minimizes your implementation and ongoing

support costs, ultimately increasing the stability and simplicity

of your talent management processes. b)

Althis event, SAP experts will discuss our strategies for supporting this area combined with the
implementation experience of GvanSvs, a regional Indiana SAP Services Partner

Agenda:

8:00 a.m. - 8:30a.m. Registration and Networking Breakfast
8:30a.m. —-S:15am. e-Recruiting

916am -830am Break

8:30am. —10:15am Employee Performance Management

10:15am - 10:30am.  Bresk
10:30am —11:15am.  Succession Management
11:15am - 11:45am.  GyanSys Service Offerings
11:45am - 1230 p.m.  Lunch

12:30p.m.-1:15p.m.  Compensation Management

1:45 p.m. - 1:30 p.m Break
1:30 p.m. -2:30 p.m. Talent Management Analytics
230pm 300 p.m General Q&A Session

2 Share

Don't miss this unigque opportunity to mest with SAP experts, GyanSys, and other regional SAP customers
on this important topic. As the economy improves, the ned to attract and retain high performance
employees is more critical than ever. Join us on April 23 to learn more.

We look forward to seeing you there!

Sincerely

Mike Daniels
Senior Account Executive, SAP America

Follow Us: ‘=

Share

Follow Us: [ () @




Social Media Tactics: Landing Pages

Contact SAP online or
Call +1-300-872-1727

ERP SOLUTIONS ENABLE INNOVATIVE BUSINESS DECISIONS

TIME TO CHANGE: NEW THOUGHTS ON SUPPORTING BUSINESS CHANGE FAST AND FLEXIBLY

Learn how a new, interconnected economy is forcing companies to manage an ever-growing information network —
and the best way to adopt new technelogies to give you greater flexibility for faster growth while maintaining

business integrity. Register for the SAP ERP resource center and access the Capgemini thought leadership paper for
free.

ACCESS VALUABLE ERP
BRIEFS, DEMOS, WEBCASTS
AND VWHITEPAPERS.

CAN YOUR COMBARYAFFORD NOT TO? I~ DOWNLOAD Fa
@ Share with a friend

sland operations. Enhance productivity and insight for your enterprise. That's the power you get with
} goftware from SAP — the power to adapt quickly to changing industry reguirements.

&

E‘j’ Digg Delicio.us

READY TO BUY AN SAP ERP
SOLUTION?

neg=s software requirements of the most demanding midzize and large organizations — in all industriez and

Mewsvine Q) StumbleUpon
Eg lu p gdment — Transform the role and value of HR Callus nows: 1-800-877-2340

i
- arjce into a strategic business partner Al
Google S Favorites VS Exmai us
gillty and speed in your operations.
. I Btreamline business processes and costs
M Live Facebook

niged ERP gystem offers, and learn the strategies you can adopt to handle upgrading or replacing your ERP

-I-
o H-E'ddrt u TEI:hHEIFEtl grpwih by leveraging technology innowvations.

W Twitter == More ...
.1
E'} Handling the Highs and Lows of your Business with SAP ERP i »




Real-time results for #3SAPWC1 (=]

w=BIT
-

§ 98098 0989889488494 X

IRT : Thank you to everyone that
attended webcast - Be sure to download the IDC
Executive Brief

RT Establishing a Bl Strategy:
Company Goals, Current KPIs, Types of Decisions, Information
Access & Tech Requirements. Staffing Needs

- Thank you to everyone that attended this
webcast ( ). Be sure to download the IDC Executive Brief -

Examples of the Best Time to Launch
Projects: Arrival of New Executives, Need to Comply with
Legislation. Mergerf/Acquisition

- Design Quality has the greatest effect on
competency according to IDC

Indicator of BI Competency: Degree of
Internal/External Use, % of Power Users, Analytic Orientation. # of
Domains, Update Freguency

- Establishing a Bl Strategy: Company Goals
Current KPIs, Types of Decisions. Information Access & Tech
Requirements. Staffing MNeeds

In your organization. what business processes
are most likely to have the most tactical decisions?

- Steps to improve insights - Understand
Requirements. Establish a Strategy. Evaluate Your
Company&apos.s Competency, Create "Bl Envy™”

> How long would your solution have to be out
of service to have a material negative impact on business
operations?

- Do you agree or disagree that sharing data
internally is perceived as a loss of control?

: To what extent does the output of your
organization&apos.s systems influence
employees&apos, actions?

Distribution of benefits from greater insights
include Business Process Enhancement, Productivity Gains and
Technology Cost Savings

- Does investment in great have a
positive return? Median ROl = 112%

Does your organization use a formal
methodology?

- Can greater insight affect competitiveness?
Competitive organizations are over 2 times more reliant on

Are the managers in your organization more
reliant on intuition and experience or analytics when making
decisions?

2 In 15 minutes, Dan Vesset (from ) will be
speaking about Competitive Differentiation. The event hashtag is

Live Webcast Tweeting

Benefits:

AReach: Extends the message beyond
the live audience as their followers
begin receiving updates about the
event.

AI\/Iessage Validation: Ability to see if the
Intended message was communicated
effectively based on the tweets

ARapid Response: Abllity to either
Immediately reply to these individuals
online, bring the conversation offline
after the event or direct them to the
first point of contact.

AEngagement; Increase audience
member participation with the content.

Asales: ldentifying individuals that may
be further down the buying process.



Twitter - @ SAPNorthAmerica

Home Profle Find People Settings Help Sign out

Name SAP North America
Bio News and Events from

err SAPNorthAmerica S4P ot imercs

34 209 19

following followers listed

 ratouing | e @SAPNorthAmerica Follower

S Lists ™

Favorites
SAPPHIRENOW #SAP's Vishal Sikka will be presenting at Actions 900
#SAPPHIRENOW on Wednesday, 5/19. Have you registered block SAPNorthAmerica
yet? hitp:#/bit ly/am6ocs report for spam 800 /
SAPNorthAmerica Following 700

chiprodgers Check out the new issue of the SCN quarterly X E aﬂ HQ 600 /

newsletter on SAP Application Lifecycle Management! = | o
hittp://bit ty/apshan n ' —,

SAPNorthAmerica o H a—l = r.i—d n 500 /
far T —omco [l 400

Read Aberdeen Group's New Report "Financial Planning o ,,,,,w o /
Budgeting, and Forecasting: Managing in Uncertain Economic = = ) 300
Times" httpo/fbit ly/cPr1kl o sandlsandif<ind /
_ 200
How to Integrate Workflow Programming with #ABAP Objects - RSS fasd of /
hitp.//bit lyfSCQtan e aericas eets 100 /
0 T T T T T T T T T T T T T T T T T T T T T T T T T T T
SAPCommNet Don't miss the latest SDN Newsletter: Gravity
Web Dynpro for Java Demo Kit, and Workflow with ABAP Objects 8 S 8 8 9' a 9' 8 (‘3 8 8 8 Sl 8 8 8 S S 8 8 8 S S Sl 8 9' 8 Sl
P DIy SSHGIg OO0 0000000000000 00000O00O00O0OO0O0 O
R e e
Check out the #IFRS Sessions at ASUG Chicago Chapter Meeting E :‘ Q Q G :‘ :‘ Q B L(\') d Q Q B d Q Q lt d :‘ Q B E :‘ Q Q B :‘
on April 16 - hitp//bit Iy/c TRIKT M M m < T < n w w o O © N~ N~ N~ o0 O © (o))

Register Today: @ZDMet webcast (4/20) titled "The New ROI
Return on Intelligence" sponsored by #SAP - hitp://bit.ly/c\WHYEi
#BI

Twitter
Tweets Clicks Value Add Inquiries Leads Opps Deals
This Year 1,176 9,408 $18,816 263 13 4 1

*based on PPC avg CPC of $2 and conversion rate of 2.8%



Participating in Conversations on Linkedln and
Other Community Sites

Basic Account: Upgrade

Linkgdﬁ® Home  Profile

Answers Home  Advanced An

Craig Wyrill
The housecall lawyer
see all my questions

What are the best
CRM products for

I f 6 FTANNKE

Bo back to Answers Search Results

What are the best CRM products for a law firm?

| own a small law firm which is rapidly growing. We have been in discussions with
a provider of CRM senices (wha will remain nameless) who, after months delay,
says that our needs are too specialised for them to help us. Our needs are as
follows:

Awrite once read many system that allows data to be updated in one place and
then to be used for marketing, billing and

The ability to create data entry screens that take clerical worked through a
process

The ability to integrate with other systems (including a industry specific database
which runs on an Access back end)

The ability to assign different parties to different roles in a matter (or project) and
then to create multi-party templated documents that assign different parties to
different roles in the document and include the ability to easily incorporate a
selection of precedent paragraphs (and of course to write new paragraphs and
incorporate them into the system)

The ability to manage multiple people’s diaries

The ability to work over as, as yet un-acquired, VPN.

The ability to integrate to wordpress including managing a membership site

Id be interested if [ve missed anything other professional semvices firms are using
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Patrick Sandriman

consultant Bl at Focuzz
s all my answers

My suggestion is
OnDemand
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It .0 engage into a fresh and solid structure to support your firm which is
growl.y as you mention.

My suggestion is OnDemand solutions:

- Short time to deliver

- Minimal impact on support

- Integration capabilities

- Future proof

- Low licensing costs

*SFDC, SAP CRM On-Demand, SAP Business One

| see your business needs and the time it consumes of you, therefore my questions
back to you are:

- Is the CRM application the main driver as the supporting tooling for your business
process?

- You state MS Acces and Industry specific DB, will they hold for the mid and longer
term?

- Indeed you can chose between OnDemand solutions or OnPremise but how do you
want to have it supported?

- Is integration between the source applications possible with your current
Infrastructure?

Chrs.,
Patrick Sandriman
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Drive Attendance and Engagement For SAP Events
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We created 2 lists - Frankfurt
Attendees and Orlando Attendees.
@reply with your #SAPPHIRENOW
location to be added.
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4. Social Event Management

All Webcasts have Social Support
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Strategic Live / Virtual Events:
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Steps:

Createhashtag(like #&SMPIu$

Share on event site and event emails

Create content prior to event and share with Top Tweeters

Seed and share content during events w



