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http://www.youtube.com/watch?v=lFZ0z5Fm-Ng


What is Social Media?

ά{ƻŎƛŀƭ ƳŜŘƛŀΥ ΧǘƘŜ ǳǎŜ ƻŦ ǿŜō-based 
technologies to transformand broadcast 
media monologues into social media 
dialoguesΧŀƴŘ transform people from 
content consumers to content producersΦέ 

~ Wikipedia



Social Has Taken Over

.ƛƎƎŜǊ ǘƘŀƴ ŜƳŀƛƭΧ  Bigger than search...



ά{ƻŎƛŀƭ bŜǘǿƻǊƪǎ ƘŀǾŜ ŜȄƛǎǘŜŘ ŦƻǊ ŀǎ ƭƻƴƎ ŀǎ ǿŜ ƘŀǾŜΦέ 
~ Paul Adams, Google: The Real Life Social Network

http://www.slideshare.net/padday/the-real-life-social-network-v2


What is the Impact on Purchase Behavior?

DEI Worldwide/OTX έ¢ƘŜ LƳǇŀŎǘ ƻŦ {ƻŎƛŀƭ aŜŘƛŀ ƻƴ Purchasing Behaviourέ



@DellOutletdrives sales with Twitter.  Can you?



Objectives of Online Media vs Social Media:
1. Drive Leads, Sales Pipeline, Revenue
нΦ LƴŎǊŜŀǎŜ ǇǊƻǎǇŜŎǘ άŜƴƎŀƎŜƳŜƴǘέΚ



The Scream explained by Paul Wineguy

http://itknowledgeexchange.techtarget.com/overheard/overheard-the-scream-explained/
http://itknowledgeexchange.techtarget.com/overheard/overheard-the-scream-explained/


~ Paul Adams, Google: The Real Life Social Network

http://www.slideshare.net/padday/the-real-life-social-network-v2


ά{ƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎ ƛǎ ŀ ƳŜŀƴǎ ǘƻ ŀƴ ŜƴŘΦ ¸ƻǳ ƴŜŜŘ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘ ǘƘŜ ŜƴŘ ƛǎΦέ
~ Paul Adams, Google: The Real Life Social Network

http://www.slideshare.net/padday/the-real-life-social-network-v2


LǘΩǎ ƴƻǘ ŀōƻǳǘ ǘƘŜ ǘŜŎƘƴƻƭƻƎƛŜǎΧ
LǘΩǎ ŀōƻǳǘ ǘƘŜ ǊŜƭŀǘƛƻƴǎƘƛǇǎ

LǘΩǎ bƻǘ !ōƻǳǘ ¢ƘŜ ¢ŜŎƘƴƻƭƻƎȅΧLǘΩǎ !ōƻǳǘ ǘƘŜ wŜƭŀǘƛƻƴǎƘƛǇǎ
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The 18 Use Cases of Social Media



Social Media Monitoring to Drive Insights

1. Social Media Insights

Rapid Social Media Response

Social Campaigns

Social Event Management

ÅDrive insights across Sales, marketing and support

ÅUnderstand brand sentiment, key themes, hot topics, trends and influencers

ÅIdentify opportunities for Social engagement

Å9ȄŀƳǇƭŜΥ ά{!t ǎǘǊǳƎƎƭŜǎ ǿƛǘƘ .h.W ƛƴǘŜƎǊŀǘƛƻƴ ǎǘƻǊȅέ

ÅAction: Social Campaign using Explorer to demonstrate our leadership in BI

ÅMitigate Risk

Å9ȄŀƳǇƭŜΥ ά{!t CŀƛƭŜŘ 9wt LƳǇƭŜƳŜƴǘŀǘƛƻƴǎέ

ÅAction: Paid Search Campaign presenting ERP Customer Success Stories



Social Monitoring ςPaid Services

15

From Radian 6

Other providers

Buzzmetrics

Cymfony

Dow Jones 

Scout Labs

Techrigy/Alterian

Visible Technologies



Social Media Monitoring - for Free

ÅGoogle Alerts

ÅMonitor the conversations taking place in blogs/forums/etc about your 
industry, products and competitors by using keywords to create alerts 
delivered to you by email.

ÅTweetBeeps

ÅMonitor the conversations taking place in Twitter about your industry, 
products and competitors by using keywords to create alerts delivered to you 
by email.

ÅSocialMention

ÅMonitor and measure what people are saying about you, your company, a new 
product, or any topic across the web's social media landscape in real-time. 
Social Mention monitors 100+ social media properties directly.



Respond When Necessary to Mitigate Risk

Social Media Insights

2. Rapid Social Media Response

Social Campaigns

Social Event Management

ÅDefend the Brand

ÅExample: Inappropriate YouTube Video

Å!ŎǘƛƻƴΥ Dƭƻōŀƭ aŀǊƪŜǘƛƴƎ ǎŜƴǘ άŎŜŀǎŜ ŀƴŘ ŘŜǎƛǎǘέ ƭŜǘǘŜǊ ǘƻ ¸ƻǳ¢ǳōŜ

ÅCustomer Support

Å9ȄŀƳǇƭŜΥ άL Ŏŀƴƴƻǘ ŦƛƴŘ CrystalReportsǎǳǇǇƻǊǘ ƻƴ ǘƘŜ {!t ǿŜōǎƛǘŜέ

Å!ŎǘƛƻƴΥ {!t ŜƳǇƭƻȅŜŜ ǊŜǎǇƻƴŘǎ άL Ŏŀƴ ƘŜƭǇ ȅƻǳΚέ

ÅDemand Signal Identification

Å9ȄŀƳǇƭŜΥ ¢ǿƛǘǘŜǊΥ ά!ƴȅƻƴŜ ƘŀǾŜ ŀ th± ƻƴ {!t Ǿǎ hǊŀŎƭŜΚέ

ÅAction: SAP Inbound Tele team identifies the post and direct messages the contact



Employ Social Media in all Tactics

Social Media Insights

Rapid Social Media Response

3. Social Campaigns

Social Event Management

Use existing SAP Social Presence to: 

ÅCreate News/ Amplify Good News

ÅEngageprospects 

ÅAccelerate pipeline

http://images.google.com/imgres?imgurl=http://venturebeat.com/wp-content/uploads/2009/04/logo_facebook.jpg&imgrefurl=http://venturebeat.com/tag/cofacebook/&usg=__YQwLC84yvPCP95hRyV__HeysN5g=&h=385&w=1024&sz=25&hl=en&start=2&tbnid=LTkRB8ED8k4OcM:&tbnh=56&tbnw=150&prev=/images?q=facebook&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.onebyonemedia.com/wordpress/wp-content/uploads/windowslivewriterrestingtechcompanieswillbeamemory-9638linkedin.jpg&imgrefurl=http://www.onebyonemedia.com/resting-tech-companies-will-be-a-memory/&usg=__2w5GQ4BzYnKcTrV8v7U2zaMHbl0=&h=233&w=640&sz=19&hl=en&start=19&tbnid=6E7zI8vyXE2N0M:&tbnh=50&tbnw=137&prev=/images?q=linkedin&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.erikbosgraaf.com/images/youtube-logo.png&imgrefurl=http://www.erikbosgraaf.com/news.html&usg=__KfPspx_u8Xh3y2gcFArjq4Pd3T8=&h=424&w=640&sz=191&hl=en&start=2&tbnid=NLKLllaxCevhfM:&tbnh=91&tbnw=137&prev=/images?q=youtube&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.wafflehouse.com/images/twitter.jpg&imgrefurl=http://www.wafflehouse.com/&usg=__T_V-v19-N5IOgHGILlj5pLYtouk=&h=295&w=800&sz=33&hl=en&start=2&tbnid=HlgeaHb1DzF49M:&tbnh=53&tbnw=143&prev=/images?q=twitter&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.davidkinard.com/images/blogspot_logo.jpg&imgrefurl=http://www.davidkinard.com/&usg=__Pjjm5vWCw_r1Y3bzNmTs6pWe23M=&h=122&w=366&sz=11&hl=en&start=1&tbnid=LSWb_8_-j4_3qM:&tbnh=41&tbnw=122&prev=/images?q=blogspot+logo&gbv=2&hl=en


²ŜōǎƛǘŜ ¢ŀŎǘƛŎǎΥ ά{ƘŀǊŜ ¢Ƙƛǎέ ŀƴŘ άCƻƭƭƻǿ ¦ǎέ 
Functionality



Social Media Tactics: Email Integration

All emails have options for individuals 
to share or interact.

1)Share Link ςǘƘƛǎ ŀƭƭƻǿǎ ǊŜŎƛǇƛŜƴǘǎ ǘƻ άǎƘŀǊŜέ 
this message across social media channels 
such as Digg, Twitter, Facebook, etc.

2)Follow Us ςthis allows recipients to connect 
with SAP on Facebook, Twitter and Linkedin. 



Social Media Tactics: Landing Pages



Live Webcast Tweeting

Benefits:

ÅReach: Extends the message beyond 
the live audience as their followers 
begin receiving updates about the 
event.

ÅMessage Validation: Ability to see if the 
intended message was communicated 
effectively based on the tweets

ÅRapid Response: Ability to either 
immediately reply to these individuals 
online, bring the conversation offline 
after the event or direct them to the 
first point of contact.

ÅEngagement: Increase audience 
member participation with the content.

ÅSales: Identifying individuals that may 
be further down the buying process.



Twitter - @SAPNorthAmerica
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@SAPNorthAmerica Followers

Twitter
Tweets Clicks Value Add Inquiries Leads Opps Deals

This Year 1,176 9,408 $18,816 263 13 4 1

*based on PPC avg CPC of $2 and conversion rate of 2.8%



Participating in Conversations on LinkedIn and 
Other Community Sites

What are the best 
CRM products for 
ŀ ƭŀǿ ŦƛǊƳΚέ
ά My suggestion is 

OnDemand
ǎƻƭǳǘƛƻƴǎΥέ
ά



Drive Attendance and Engagement For SAP Events

Social Media Insights

Rapid Social Media Response

Social Campaigns

4. Social Event Management

ÅAll Webcasts have Social Support

ÅStrategic Live / Virtual Events: 

ÅSAPPHIRE ςά¢ƻǇ ¢ǊŜƴŘƛƴƎέ ¢ƻǇƛŎ

ÅSteps:

ÅCreate hashtag(like #SMPlus)

ÅShare on event site and event emails

ÅCreate content prior to event and share with Top Tweeters

ÅSeed and share content during events


